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Steve Jobs: The Man in the Machine
Synopsis

From Oscar-winning filmmaker Alex Gibney, the creator of such controversial and thought-provoking films as Enron: The Smartest Guys in the Room, We Steal Secrets: The Story of Wikileaks, and The Armstrong Lie, comes another penetrating and contemplative exploration of contemporary society and the men and women who shape it:  Steve Jobs: The Man in the Machine.

Perhaps the most publicly revered corporate figure of the technology age, Jobs’ untimely death at the age of 56 in 2011 set off a worldwide outpouring of grief from consumers who worshipped his signature products such as the iPhone and the iMac. As the co-founder and CEO of Apple, his name and image had become synonymous with the sleek, high-tech personal devices that came to define and transform the first two decades of the 21st century. Even after his death, the highly secretive creation and careful launching of each new Apple product continues to be the focus of mass media interest and a rush by consumers to be the first to own it. 

As a result, Jobs was able to transform Apple from a small start-up working out of a garage into the world’s most valuable corporation in history, a global economic engine. 

Steve Jobs: The Man in the Machine is no corporate sanctioned hagiography and was made without Apple’s cooperation or that of Jobs’ immediate family.  

Gibney’s film is a laser-sharp and balanced assessment of the technology mogul, who was part iconoclast, part savvy corporate chieftain, part genius, part tyrant. Even if Apple’s products carried a small “i,” the ego behind them was writ large. Like many gifted entrepreneurs, it was no accident that his public persona as the face of Apple often eclipsed the valuable contributions of his talented colleagues.  
  
The innovative structure of the film allows Gibney the freedom to explore the trenchant paradoxes of Jobs’ personal and public life and simultaneously examine the complexities of society’s interaction with personal computer technology. He does so through a fascinating mixture of archival footage and probing interviews with the men and women who were a part of Jobs’ personal and professional life. 

In addition, through his probing analysis of Jobs, Gibney exposes the darker side of Silicon Valley, where innovators create life-changing software and hardware that is then manufactured under appalling conditions overseas, implicating us all in the darker aspects of this new industrial revolution; where collusion, a winner-take-all philosophy and a reckless disregard for social responsibility are a dangerous harbinger of things to come. A byproduct of Gibney’s investigation of Jobs’ life is a larger commentary on the current state of technology in the modern world, how it has brought us closer together and, at the same time, isolated us. 

But first and foremost, Steve Jobs: The Man in the Machine is an evocative portrait of one man’s legacy. It unravels the larger than life myth Steve Jobs so deliberately crafted, and examines the perpetuation of his values, which continue to shape the culture of Silicon Valley to this day. 

The Making of Steve Jobs: The Man in the Machine 

As in all is films, the exhaustive research, insightful interviews and carefully layered structure of Steve Jobs: The Man in the Machine is the creation of filmmaker Alex Gibney and a surprisingly small group of colleagues, including producer Viva Van Loock, co-producer and editor Michael J. Palmer, two key cinematographers (Yutaka Yamazaki and Sam Painter), associate producer Cara Mones, associate editor, Alexis Johnson, and Peter Elkind, an investigative journalist for Fortune Magazine who had written about Jobs in the past and was also the co-author of “The Smartest Guys in the Room,” about the rise and fall of Enron, the basis for an earlier film by Gibney.

Long fascinated by Jobs’ outsized persona, Gibney’s impetus for the film was the international outpouring of grief at Jobs’ passing in 2011. What intrigued the Oscar-winning filmmaker was that, even though Jobs enjoyed high public recognition, his private persona remained highly enigmatic and inaccessible.  


Why were so many people grieving over someone they knew mainly through his products? Gibney wondered.


Rather than attempt a cradle to grave biography, the filmmaker decided to use Jobs’ death and the public’s reaction as a starting off point for a “Citizen Kane” kind of exploration. Like Orson Welles’ thinly veiled biography of newspaper mogul William Randolph Hearst, Gibney decided to employ a similar structure composed of an investigative journey to interview a few men and women who had known and interacted with Jobs at various moments in his life.   The goal was not to talk to everyone, but rather to seek out a series of very different angles.  Yet at the center, the voice of Jobs – through rare and never-before-seen archive — is always present.    

As with his recent film Going Clear: Scientology and the Prison of Belief, Gibney discovered that Apple and the Jobs family had closed ranks and refused to cooperate with the project. Putting together a balanced portrait required months of finding people and remembrances to illuminate Jobs’ life in a new way. 

As part of this impressionistic quest, he also embarked on an extensive archival hunt, which produced a bonanza of footage on Jobs himself, who in effect, became the film’s co-narrator. “Steve’s voice is very present in the film as is his persona from every period of his public life from the creation of Apple until the very end,” says Gibney. “One of his great gifts was as a storyteller and his favorite story was the love affair between human beings and their machines.” 

Through that carefully crafted story as well as through first-hand accounts from those who knew and worked for him, Gibney dissected the many startling contradictions of Jobs’ life. Jobs’ 2008 filmed deposition in front of the Securities and Exchange Commission, which was investigating allegations of illegal stock option back dating, required Jobs to outline in detail the trajectory of his career to that point. The footage became the film’s spine, says Gibney. Another valuable touchstone proved to be a documentary by John Nathan about Jobs’ years at NeXT. 

The next step for Gibney was fashioning the mother lode of video information and candid personal interviews into a cogent narrative. He and his team did so by breaking the film down into roughly chronological modules (e.g., The early Apple years; the NeXt years, etc.) that were also organized — like “Kane” - around visits to interview subjects.  The initial cut clocked in at four hours. 

Cutting the film down to a manageable size, however, proved to be less onerous than he’d anticipated. “Once we decided that the film would be focused on Jobs’ value system, we shaped the narrative around that.” The biggest trims were in the sections centering on the founding of NeXT and the creation of the iPhone.

The end result, Gibney asserts, was roughly chronological but also freed him to move back and forth in Jobs’ life resulting in a narrative of unexpected poignancy. “The ‘free verse’ juxtaposition of the footage contrasting Steve Jobs at various points in his life and how visibly he changed proved to be very moving,” the filmmaker asserts.  
AN INTERVIEW WITH ALEX GIBNEY
Q: Why did you choose not to tell the story of Steve Jobs: The Man in the Machine in a linear fashion? 

A: The film is roughly chronological but essentially non-linear. Why? Because it’s about our ongoing relationship with Jobs and the machines he helped to invent.  That relationship takes place in the present as well as in the past, through the fleeting memories of the people we interview, which make emotional, but not always temporal sense. I wanted the film to focus on Jobs’ values. I wanted it to be more than a list of events that made up Jobs’ life. 

I originally envisioned the film as a kind of “Citizen Jobs,” borrowing the meandering structure of Orson Welles’ masterpiece, in which an inquiring reporter moves from witness to witness, trying to piece together the meaning of Kane’s “Rosebud.” The resulting film is a journey of visits to people – some central, some tangential – to help the audience better understand him and his legacy.  

Q: The passion he engendered seems to say less about him than the public’s need to believe that successful business and political figures are true heroes, that our icons cannot have feet of clay. Why is that especially true of Steve Jobs?  

Balzac liked to say that behind every great fortune is a great crime.  While it’s true that Jobs didn’t like to obey the laws of man or physics, he wasn’t a common criminal. His great crime was hijacking moral values to feed his fortune, which we falsely interpreted as proof of his virtue.  

Americans have always been more prone to seeing the world in black and white.  We like our heroes to be perfect, until they are not.  As Sinatra used to sing, “all or nothing at all.”  With Jobs, it’s not enough to say that he wasn’t perfect. No one is.  

Jobs was a storyteller, narrating a tale about the romance between us and our machines.  And he did so convincingly. As Silicon Valley marketing guru Regis McKenna, quoting “Fiddler on the Roof” said, “if you’re rich, they think you know.”  Jobs’ rags-to-riches story confirmed our most essential myth: that anyone with an idea and a garage can be a billionaire. And Americans like to believe that success is the same as virtue.  But that’s a dangerous assumption, and one that is bound to lead to disappointment. 

Jobs strove to make the public believe that investing in Apple was a way to “think different” and change the world.  On billboards and buses, we saw Jobs’ favorite images of Rosa Parks, Cesar Chavez and Martin Luther King. But when we went out and bought iPhones were we sticking it to the man, or merely enriching him? 

Q: Recently, a photo was printed of Beyonce wearing a $17,000 Apple watch and the gold encased IPhone 6 quickly sold out. What does that say about the branding Jobs worked on throughout his life to shape his company; and how was that layered into the story? 

Jobs was great at stoking the flames of consumer desire.  And in the same way as Sony once priced its products higher than the market, so did Apple. It was a way of sending a message to those around you that who you are is what you buy and how much you pay. And then he put Cesar Chavez on bus fronts as a pitchman in order to make us feel like we picked the grapes for our own expensive champagne. 

By the way, I’m not saying that the champagne didn’t taste good.  The iPhones are great machines. But they are not without their downside. 

Q: The entire film seems to revolve on the essential balance between yin and yang. Again, is that purposeful or simply a function of “the agony and the ecstasy” of Steve Jobs?

It’s more than “the agony and ecstasy.”  The yin and the yang of Jobs himself is built into our relationships with his machines. His ex-girlfriend, Chrisann Brennan, said something brilliant when she claimed that Jobs had difficulty connecting with other people but ended up connecting us all via machines. The character of Jobs and the character of the machines he helped to create are both yin and yang, right down to the black and white template of many Apple products. 

For all the criticism of Jobs, there is also a greatness to the man.  You have to admire his ability to dream big.  He imagined possibilities that others could not.  He drove himself incredibly hard and pushed those around him to achieve things of which they never thought themselves capable.   He was a fantastic entrepreneur. 
He could be charming and charismatic.  And his ability to make us comfortable with technology became, over time, like shared folk wisdom.  
But his legendary cruelty was not essential to what he accomplished.  It became something that everyone was willing to overlook because his company made such beautiful products which made shareholders so much money. 
Maybe its best to say that his fury to succeed could never be contained.  And his inexorable search for perfection would insure that he never found peace. 

Q: Jobs said his purpose was to “make the world a better place” which calls to mind the lyrics of Michael Jackson’s Man in the Mirror. (“If you want to make the world a better place take a look at yourself and make that change.”) On what level did he believe that, and was it also a clever way of distinguishing his product?  

I really believe he felt that manufacturing beautiful machines which increased productivity and enabled creativity was indeed “making the world a better place.” And there is some truth in that assessment–but only some. Every time we drop a bundle at the local Apple Store, are we making the world a better place, or just filling Apple’s treasure chest?  As I say in the film, I happen to love Apple’s devices. But I also recognize that the iPhone inhibits my creativity as much as it enhances it.  

Apple encouraged us to “think different” with a poster of Einstein.  But would he have had time to manage the theory of relativity if he was constantly under assault from banners announcing emails, texts and tweets?  One of the people we interviewed for the film, the reporter Evgeny Morozov, has to deposit his smart phone in a timed lock safe so he can focus on work and not get distracted. All of this is not Jobs’s fault.  But these “world changing” machines aren’t always the “bicycles of the mind”; sometimes they’re just time-sucking crack pipes. They haven’t always changed us for the better.

And when we think of them as more than machines, we are falling for Jobs’s bedtime stories.  

Q: Which begs the essential question: Are tech companies like Apple and Google really “changing the world” and is it for the better? 

That depends on whether you think buying and selling products is all it takes to change the world. And even more fundamentally, is it enough to see these globe-girdling tech companies as abstract financial instruments, whose only function is to deliver dividends to shareholders?  To change the world for the better, shouldn’t Jobs and Apple have been equally motivated to “think different” about how workers are paid and treated, how the environment is despoiled and what money can do to help alleviate poverty and disease?  Bill Gates, the man whom Jobs vilified as a boor, has done so much more to change the world than Jobs ever did.  It’s so interesting to me that, in financial journals and TV programs, commentators go on endlessly about how wonderful it was that Steve Jobs demanded the impossible when it came to the shape and texture of the flat screens on his devices. Yet when it came to the problem of the treatment of Chinese workers, he didn’t seem to think it was possible to do anything different than any other global corporation.  (In fact, Apple often did far worse.) The innovation is all focused on wealth creation but not on making the world a better place for anyone except the one-percent.  

If I were an economist, I might wonder what is the incentive to “think different” like Gandhi, King and Chavez?  That’s where the consumer/citizen comes in.  Right now, when faced with Apple’s amoral behavior our reaction is like the digital voice in the computer cartoon: “I don’t care; I want to buy an iPhone.”  In some fundamental way, Jobs’ genius was making people think that Apple stood for the world’s best values when it often represented the worst.  As a young man he immersed himself in the values of the counterculture, but the mature Jobs left all but the trappings behind.  He traded his ties for turtlenecks, loaded up his iPod with rock ‘n roll, and looked to a Zen master as his spiritual advisor.  But when it came to values, Jobs was more like Ayn Rand than Rosa Parks, more Milton Friedman than Martin Luther King, more Machiavelli than Gandhi.  He followed the path of the bull market, not Buddha.  Rather than finding empathy through Zen, Jobs found an amoral willingness to accept his own cruelty as a fact of life.  Rather than accepting that we are all “one,” Steve seemed more interested in looking out for Number One.  

Q: To Jobs, enlightenment seemed to be an almost self-absorbed belief that his work elevated him to a higher plane of consciousness. Is it possible that he was looking outward in order to avoid looking inward?

Absolutely! Through Zen, he sought to focus his mind to make perfect products.  And I think the focus and discipline of meditation pushed him to demand more of himself and others.  But that’s only half of Zen.  For Jobs, “Enlightenment” was having a great idea, not finding peace or a greater understanding of a connection with others. In fact, the search for perfection can never bring peace because perfection is unattainable. It is a paradox that Jobs liked silence yet had so little patience for introspection. Indeed, the main way he used silence was as a negotiating tool!  He discovered that the more people became uncomfortable in the silence he created, the more they were likely to fill the silence with information that he could then use against them. 

Q: Like many people who are mentally gifted his mind seemed to move as fast as a computer processor, which can be rather chaotic. Might that also explain why he seemed to be on an eternal search for silence and order?

As I said above, he was very comfortable with silence.  That’s likely because he was a genius and was comfortable traveling in the warp speed of his own mind. But he also liked to use silence to promote chaos, which allowed him to assume power.  One of my favorite clips in the film is when someone asked Steve about power.  “Power,” asks Steve, “what’s that?” It sounds so “Zen.”  And yet, he clearly knows what power is.  The theme of the Brent Schlender and Rich Tetzeli biography “Becoming Steve Jobs,” is that, over the years, Steve changed and matured and that’s what made the 1997 comeback work. But I don’t believe he changed that much when it came to his value system. He just learned how to take and control power much more effectively.  In Steve’s first go-round at Apple, the board forced him out. In his second attempt, he made sure that the board was a pliant group of friends and yes-men. That gave him the authority to get things done, and also protected him against scrutiny whenever he crossed moral or legal lines. 

On the one hand, that makes for good leadership. Power can be useful in getting things done.  On the other hand, unchecked power is often abusive. That’s why I included the Gizmodo episode in the film. It may be nothing more than a footnote in the Apple success story, but as an illustration of Steve’s values – prodding the police to kick down a reporter’s door and confiscate his personal property — it is richly symbolic. Steve believed in his own virtue so he imagined that his power could be used and abused at his whim. It is fascinating that he thought what he did to Gizmodo was to embrace Apple’s “values” in a good way.  But what is the value in busting down a reporter’s door simply because he offended you?

Q: The destructive element of a gifted person’s egos seems to be a running thread in your work.  Is it your belief that it’s an unavoidable part of the package that bright and driven people inevitably drink their own Kool-Aid? 

It’s tough to do great things if you don’t have a big ego.  And sometimes a big ego makes great things possible. Steve liked to use this Wayne Gretzky (known as “the Great One”) quote a lot: “you don’t skate to where the puck is; you skate to where it’s going to be.” Probably part of what made Gretzky great – apart from his skating, shooting and ability to anticipate the action – was his personal belief and the belief of his opponents in his greatness. With that kind of self-confidence, he could intimidate his opponents and skate hard, without doubt, to where the puck was going to be. 

Similarly, Lance Armstrong believed he was going to win (he was also doping!) and that intimidated his opponents.  Same with Eliot Spitzer, Julian Assange, and the guys at Enron. That self-confidence helped them do extraordinary things.  

But when self-confidence turns into self-deception, abuses follow.  I have spoken about this before.  It’s what the police like to call “noble cause corruption,” the idea that unchecked power is bad for others but not for me, because I am a good guy. Steve certainly didn’t have to park his Mercedes in handicapped spaces in order to launch the iPhone. But he likely excused his behavior by telling himself that he was so important that his transgression didn’t really matter in the grand scheme of things. (And many journalists and co-workers would agree with him.)  But every journey to the dark side starts with a baby step.  One day you’re driving by yourself in the car pool lane as he did, and a few months after that you may be asking your general counsel to fake a board meeting so you can get more valuable backdated stock options.  And after all, he thought he deserved better. So…to use your metaphor, yes, it may be that driven people at some point drink their own Kool-Aid.  But the best driven people often have the foresight and perspective to understand that drinking too much Kool-Aid will make you sick. 

Q: Is another underlying theme of the film that, while Jobs succeeded beyond his wildest dreams, he was powerless to stem the tide of his own mortality? 

I didn’t set to do that intentionally.  I was more interested in the idea that Jobs got smaller as Apple got bigger; he got weaker as Apple got stronger.  He demanded the impossible from others and himself and ultimately paid the price.  

One reason I think so many people wept at his death was the fact that he had convinced us all that he was Apple. So when he was gone, we feared that our beautiful toys might just all disappear. 

On the other hand, I do think that Jobs’ hubris facilitated his own premature death.  If he hadn’t thought that he knew better than his doctors – who urged immediate surgery, not a diet of raw vegetables – he might be alive today. 

He died younger than he needed to and that is always sad. 

Q: Jobs was a baby boomer. Was another byproduct of your exploration that his losing battle to cancer is a comment on a youth and material obsessed generation?  

Again, that was not by intention. But I was interested in how Jobs maintained his counterculture image while jettisoning the values of the counter-culture. At the end, Jobs still envisioned Apple as a pesky start-up, long after it had become a corporate behemoth.  

Q: Apple’s corporate collusion, stock back dating and Foxconn segments of the film seem to address a much bigger issue about corporate America. Was that deliberate? 

Most certainly, and particularly in regard to the tech sector.  There is a strong libertarian strain that runs through the tech world.  Silicon Valley entrepreneurs don’t much like rules or government, or limits on power.  That’s a bit scary because it means that a handful of entrepreneurs are making the rules for the rest of us.  As I showed through the fawning attitude of the US Senators in the Jobs’ tax hearing, even our government (supposedly of the people, for the people, by the people) is just another corporate subsidiary of Silicon Valley. When companies have so much power, it’s reasonable to ask: what are the values of these companies?  Are they, as Jobs convinced us, really changing the world for the better? 

In some ways, it’s not the fault of the corporations.  Our politicians should be doing a better job of making rules for companies to follow.  But the problem, as seen in the brief clip, is that owing to the fund-raising needs of politicians, our government has become a supplicant to the corporate sector.  Thus the concern about “corporate values.” 

Q: You also seem to implicate yourself and the general public in the section on Foxconn, which manufactures Apple products under dangerous conditions. Is it comparable to eating beef and not wanting to hear about slaughterhouses? 

Yes, it is.  I own an iPhone, an iPad and a Macbook Pro. (My editors did turn their back on Apple’s Final Cut Pro editing software because Apple dumbed it down so much that it could no longer walk and chew gum at the same time.)  But we all have to realize that buying iPhones doesn’t mean we should turn our backs on labor abuses. We have to find ways of holding companies like Apple to account and stop lionizing powerful executives just because they’re rich. 

Q: In the final analysis, do you believe you found the answer to your question as to why Steve Jobs became such an icon?  
 
I do. I spent a great deal of time trying to figure that out.  I was helped by having recently made a film on James Brown.  Like Jobs, Brown was a great bandleader. Like Brown, who surrounded himself with the best musicians, Jobs knew how important it was to hire the most talented people, many of whom actually did the work of designing the computers and the software.  Steve Wozniak was one of those people in the initial Apple go-round.  

The second time around, in 1997, Jobs had a dream team, most of whom were on board before he took the reins: Jon Rubinstein, Avie Tevanian, Fred Anderson, Jonny Ive (who started out working for Rubinstein) and many others. He understood how important it was to keep those people on his team, which led to some of the abuses in the anti-poaching agreements and the stock option backdating cases. Unlike Mr. Brown, Jobs paid his key people very, very well. 

Also like Brown, Jobs was a dynamic performer. He put on an extraordinary live show at the product presentations. Another similarity is that he could be ruthless and cruel, and oddly unwilling to give credit to those who helped make his reputation.  Jobs was NOT an inventor. 

Q: You also assert that he was a great storyteller and that may have been key to his burnished reputation. 

His skill as a storyteller is without doubt what made him great and Apple so successful. When I went to college, computers were for those kids with the plastic pocket protectors. Now we see a computer in the hands of a Julian Assange and we think of him as a silver surfer.  Jobs played an enormous role in making computers cool and, more importantly, making them a part of our identities. 

Look at the footage of him early in the film of him learning his trade.  He gestures like a car showroom salesman. But by the time of the iPod, iPhone and iPad, he’s more than a salesman; he’s a film director enchanting us with his cinematic narratives.  (When he bought Pixar, Jobs learned a lot about telling stories from masterful filmmakers.) Jobs could sell ice to the Eskimos. I think we wept for Jobs when he died because he had been reading us bedtime stories about computers as we were growing up with them. He made us see them as intimate machines, that were part of us. In that he succeeded brilliantly.  
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ALEX GIBNEY - Director 
[image: image2.png]Director Alex Gibney has been called “the most important documentarian of our time” (Esquire) and “one of the pre-eminent filmmakers in America” (indiewire).  
His most recent film Going Clear: Scientology and the Prison of Belief premiered on HBO to ratings that made it one of the most watched documentaries on HBO in the past decade. 
Known for his cinematic, gripping, and deeply insightful documentaries, the filmmaker has won the Academy Award, the Emmy, the Grammy, the Peabody, the DuPont-Columbia, The Independent Spirit, and The Writers Guild of America Award, to name just a few.
His 2008 film about the Bush Administration’s policy on torture, interrogation and rendition, Taxi to the Dark Side, received an Oscar for Best Feature-Length Documentary, and Gibney received another Academy Award nomination in 2006 for Enron: The Smartest Guys in the Room.  He also served as Executive Producer on the Oscar-nominated No End in Sight (2007).
In 2013, Gibney and his company, Jigsaw Productions, took home three Emmy Awards for Mea Maxima Culpa: Silence in the House of God, a harrowing story of sex abuse in the Catholic church, and won an Emmy for Showtime’s The History of The Eagles. Park Avenue: Money, Power and the American Dream, was part of the Peabody-winning series produced by the BBC and PBS. 2013 also saw Gibney honored with the International Documentary Association’s Lifetime Achievement Award.
His documentary about Lance Armstrong’s spectacular fall from grace, The Armstrong Lie (2013), was short-listed for the 2014 Academy Award. It was also nominated for the 2014 BAFTA Award, along with his film We Steal Secrets: The Story of Wikileaks (2013). In 2014 Gibney had another highly rated film on HBO the Peabody Award winning Mr. Dynamite: The Rise of James Brown produced by Mick Jagger, and following the success of Going Clear, Sinatra: All or Nothing At All premiered on HBO in April 2015.
Gibney’s Jigsaw Productions recently began expanding into the unscripted documentary television series arena with the program Death Row Stories in collaboration with Robert Redford’s Sundance Productions for CNN. The company also produced Edge of Eighteen for Al Jazeera America in 2014 and will be announcing the premiere of another series with a major network in 2015. Gibney’s high-profile investigative work has sparked national debates about torture, ethics, the financial crisis and privacy in the Internet age.  
Highlights from Gibney’s extraordinary career include We Steal Secrets: The Story of WikiLeaks (2013), a searing portrait of Julian Assange, Bradley Manning and the government’s struggle for secrecy; My Trip to Al-Qaeda (2010), based on the one-man play by Pulitzer-winning author Lawrence Wright; Casino Jack and the United States of Money (2010), which details the lies, greed and corruption surrounding DC super-lobbyist Jack Abramoff; Client 9: The Rise and Fall of Eliot Spitzer (2010); The Last Gladiators (2011), a look the National Hockey League’s most feared enforcers; Magic Trip: Ken Kesey’s Search for a Kool Place (2011), a time travel immersion experience about the famous 1964 bus trip taken by Ken Kesey and the Merry Pranksters; and Gonzo: The Life and Work of Dr. Hunter S. Thompson (2008). Gibney also directed the Sports-Emmy-nominated Catching Hell (2011), and Ceasefire Massacre for ESPN’s “30 for 30” series. 
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VIVA VAN LOOCK - Producer 
Viva is British born filmmaker based in 
New York.  She fell in love with feature documentaries after watching Enron: The Smartest Guys in  the Room.  When Alex Gibney offered  her a job she was up a mountain in Nepal.  She came down the mountain and got on a plane.  For the last two years she has been working on Steve Jobs:  The Man in the Machine.
Viva’s previous films include Google and the World Brain (Sundance World Documentary prize nominee, winner of the Rincon International Film Festival and the National Headliner Award) and The Great Contemporary Art Bubble (winner of the best feature documentary at the Foyle International Film Festival). 
She has worked with the BBC’s award-winning terrorism expert Peter Taylor on The Secret War On Terror and with veteran British news anchor and legend Jon Snow on Maggie and Me, a film about the late Margaret Thatcher.  Further credits include Obama’s America, American Dream and How Murdoch Ran Britain.  She developed and helped produce the Prix Europa nominated Dispatches series Immigration: the Inconvenient Truth and Panorama’s How to Poison A Spy:  An Investigation into the Death of Alexander Litvinenko.  
Her directorial debut What Brits Love – Der Hut was nominated for the Camera Obscura prize.
Viva has an undergraduate and masters degree in Modern History from the University of Oxford where she co-founded the theater company Anomie Productions.  
MICHAEL J. PALMER – Editor/Co-Producer
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Michael is based in Brooklyn, New York. As a teenager he played the drums, produced short films, and made plans: Plan A was to be a rock star, Plan B, a film editor. The verdict is still out, but it looks like he is leaning towards Plan B.
After cutting his teeth as first assistant editor on Martin Scorsese’s Emmy-winning George Harrison: Living in the Material World, Michael was one of three editors on History of the Eagles, directed by Alison Ellwood and produced by Oscar® winner Alex Gibney. 
In 2013, he returned to work with Scorsese and co-director David Tedeschi as an editor on The 50 Year Argument, a profile of The New York Review of Books. Michael's other credits include SXSW 2013 Best Narrative Feature Gimme The Loot and the gritty verite doc The Seventh Fire, a 2015 Berlinale Special selection directed by Jack Riccobono and presented by Terrence Malick. 

Despite working on Steve Jobs: The Man in the Machine and immersing himself in all things Apple for the last year, Michael still can't figure out how to use his iPhone. How do you sync up Google calendar with an iPhone?
STACEY OFFMAN - Executive Producer
Stacey joined Jigsaw in the spring of 2012 and works alongside Jigsaw founder, Alex Gibney, to oversee and cultivate a dynamic slate of documentaries (Mea Maxima Culpa, The Armstrong Lie, Mr. Dynamite, Going Clear: Scientology and the Prison of Belief) and fiction and non-fiction episodic television (Death Row Stories for CNN, and The New Yorker Presents for Amazon). With over fifteen years in the business, Offman has worked across both film and TV producing numerous high profile documentaries and non-fiction series across major networks: IFC, Comedy Central, F/X, History Television, OLN, Alliance Atlantis and the Canadian Broadcasting Corporation. Prior to joining Gibney, Offman was Morgan Spurlock’s producing partner (Where in the World is Osama Bin Laden, What Would Jesus Buy? and 30 Days for F/X). In 2003, she served as supervising producer for Emmy- nominated Borderline TV and Head of Production/Development at Academy-Award® nominated Paperny Entertainment in Vancouver, Canada (1998-2003).
VINNIE MALHOTRA - Executive Producer
Vinnie Malhotra is SVP for development and acquisitions for CNN Worldwide. Malhotra joined CNN in 2012, and is responsible for leading co-development opportunities for CNN’s platforms. Prior to joining CNN, Malhotra served as vice president and executive producer for content development for ESPN, where he was responsible for the development of films and developed scripted and non-scripted series. 
Before his tenure at ESPN, Malhotra was a journalist and producer at ABC News for 13 years. There, he worked on several of the news organization’s signature programs including Nightline and World News Tonight, and served as a producer for Peter Jennings for three years. During his 13 years at ABC News, Malhotra covered major global events including the Iraq War and the inauguration of President Barack Obama. At CNN, Malhotra spearheaded the launch of CNN Films and CNN Original Series. 
His work on behalf of CNN Films has led to successful partnerships with award-winning filmmakers including Steve James, Joe Berlinger, and Alex Gibney, resulting in the co-production and acquisition of nearly two dozen films including Blackfish, Our Nixon, Ivory Tower, Whitey: USA vs James J Bulger, The Hunting Ground, and Life Itself. 
His work on the development of CNN Original Series include the two-time Emmy award-winning Anthony Bourdain’s Parts Unknown, Morgan Spurlock: Inside Man, This is Life with Lisa Ling, Somebody’s Gotta Do It with Mike Rowe, The Hunt with John Walsh. Malhotra also developed Chicagoland and Death Row Stories series with Robert Redford’s Sundance Productions, and The Sixties series with Tom Hanks, Gary Goetzman, and Mark Herzog – as well as the forthcoming The Seventies.
AMY ENTELIS - Executive Producer
Amy Entelis is senior vice president for talent and content development for CNN Worldwide.  Entelis, who joined CNN in 2012, is responsible for new program development and acquisitions for CNN Worldwide, as well as the identification and recruitment of on-air talent for CNN programming and platforms.  Under her leadership, CNN has launched three new content brands:  CNN Films, created to acquire and co-produce feature-length documentary films and leverage distribution opportunities for CNN Films at festivals and in theaters; CNN Films Presents, which acquires and broadcasts encore runs of notable documentary features; and CNN Original Series, created to develop multi-part, non-fiction series.  CNN Films has acquired, co-produced, or commissioned more than a dozen films including Blackfish, Documented, Ivory Tower, Whitey: USA vs James J Bulger, Life Itself and The Hunting Ground.  

The CNN Original Series developed under Entelis include Anthony Bourdain: Parts Unknown, produced by ZPZ Productions, honored two consecutive years with back-to-back Primetime Emmy awards for Outstanding Informational Series; Morgan Spurlock: Inside Man; Chicagoland and Death Row Stories, with executive producer Robert Redford’s Sundance Productions; The Sixties, executive produced by Tom Hanks and Gary Goetzman of Playtone; The Hunt with John Walsh, produced by ZPZ Productions; This Is Life With Lisa Ling; Somebody’s Gotta Do It With Mike Rowe; The Wonder List with Bill Weir; Finding Jesus: Faith. Fact. Forgery.; and the upcoming docu-series High Profits. 
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